
  

Survey: Tourismorganisations 2007

• Web questionnaire for local and regional 
Tourism  organisations and associations

• Total amount of adresses: about 700
• return rate: 25%

• The study does not claim to be representative, 
but

• provides a snapshot and an overview
• Autor: Dr.Angelika Laburda (IBFT)



  

Accessibility of the Infocenter-tourist office
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Knowledge about accessibility items 
concerning wheelchair users
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Knowledge about accessibility items concerning 
blind/visually impaired or deaf/hearing impaired people
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Survey about Travel patterns and travel 
planning of people with disabilities 2008/09

• Web-questionnaire, 126 participants, 
66% wheelchair users

• Organised by BTI (Barrierefreier 
Tourismus Info Deutschland) and IBFT 
(Infoplattform Barrierefreier Tourismus 
Austria)

• Autors: Hartmut Smikac and Angelika 
Laburda



  

How do people with disabilities like to 
spend their holidays?
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The most important source of information?
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Which information is wanted?
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